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ABOUT THIS REPORT
This report contains details on the will, vision, direction, and speed 
with regard to achieving the 2045 net-zero as the milestones of Hyundai 
Mobis as it moves toward net-zero. Together with its public proclamation 
for net-zero, Hyundai Mobis committed to the Science-Based Targets 
initiative to begin its full-fledged journey toward net-zero emissions.
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With the launch of the new climate regime through the adoption of the 2015 Paris Agreement, the inter-
national community agreed on a target temperature for the survival of humanity and emphasized that 
the rate of global temperature rise must be limited to less than 1.5℃ until 2100 compared to pre-industri-
alization levels through the special report by the IPCC1) titled Global Warming of 1.5℃. Accordingly, multi-
ple countries declared 2050 net-zero, with the Korean government also raising its nationally determined 
contributions (NDCs) and becoming the 14th country in the world to legislate NDCs through the “Frame-
work Act on Carbon Neutrality and Green Growth for Climate Crisis Response”. With the recent approval 
of the 6th Assessment Report of the IPCC, the urgency of an integrated response to the climate crisis in all 
sectors of society was further emphasized. The implementation of the Paris Agreement will be reviewed 
at the 27th Conference of the Parties (COP27)2) to be held in Egypt this November.

Amid such trends, the ability of businesses to respond to the climate crisis has become a core element 
for corporate value assessment by various stakeholders including investors and clients. A carbon 
neutral-based sustainable management system in itself will become the source of competitiveness of a 
business, and businesses are continuously being urged to fulfill their social responsibilities by managing 
not just Scopes 1 and 2 emissions but even Scope 3 emissions.

In order to respond to the climate crisis systematically and preemptively, Hyundai Mobis analyzed 
various climate-related scenarios, adopted the 1.5℃-based net-zero scenario, and fully applied it to its 
sustainable management.

In December 2021, Hyundai Mobis established a net-zero promotion strategy with the vision of “Green 
Transformation to 2045 Net-Zero.” It reported to the Corporate Sustainable Management Committee its 
near-term to long-term visions and goals, promotion and implementation strategies to move toward 
net-zero and publicly declared in press releases that it would achieve net-zero by 2045 and transparently 
reveal its execution status.

Background for Declaring Net-Zero

1) IPCC (Intergovernmental Panel on Climate Change): Intergovernmental group on climate change that has published a climate change evaluation report every 5 or 6 years since 1990
2) COP (Conference of the Parties): Decision-making organization of the UN Framework Convention on Climate Change wherein participating countries regularly gather to review the execution of agreements and make institutional and administrative decisions

* Source: Ministry of Environment

Increased 
emissions

Minimizing GHG emissions resulting 
from human activities and removing  

the remaining GHG emissions to 
make actual emissions “0”
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What is NET-ZERO?
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357,272 343,894 356,334
2019 2020 2021

30,632

152,286

151,323

22,093

Scope 2

Scope 1

Scope 1

Scope 2

28,220

139,070

16,875

173,107 

26,121

142,459

20,706

154,608 42.5%

In 2021, Hyundai Mobis recorded a total of 356,334 tons of CO2eq emissions from all of its domestic 
and overseas business sites. Scope 2 (indirect emissions) resulting from using electricity accounted for 
85% of the total, and most of Scope 1 (direct emissions) is attributed to the use of LNG boilers in its 
business sites. 

Following our designation as a company subject to the National Greenhouse Gas and Energy Management System, we 
have been estimating annual greenhouse gas emissions, having the figures verified by a third party, and reporting the data 
to the Ministry of Environment since 2016. We were also designated for the implementation of the GHG emissions trading 
scheme in 2019, and we have been implementing the scheme since 2020. 

Greenhouse Gas Emissions

Greenhouse Gas Emissions (unit: ton CO2eq)

Scope 2(use of electricity) Over  85%  

Domestic 

Overseas

Emissions by Scope
● Domestic  Scope 1 
● Domestic  Scope 2
● Overseas  Scope 1
● Overseas  Scope 2 

*  Amount of greenhouse gas emissions adding Scope 1 (direct emissions: LNG, propane, oil) and Scope 2 (indirect emissions: electricity, steam) of domestic and overseas business sites.  
Domestic business sites completed third-party verifications, while they are currently being conducted for overseas business sites (data subject to change)

* For Scope 3 emissions, calculation plans were established and calculations are being made by categories (See page 14 of this report)

42.5%

6.2%

8.6%

42.7%
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Analysis of Climate-Related Scenarios
Hyundai Mobis analyzed various climate-related scenarios by reflecting factors expected to have a sig-
nificant impact on emissions. We forecast various scenarios ranging from scenario assuming only cur-
rently implemented policies to 1.5℃-based net-zero scenario in order to identify transitional and physi-
cal risks and opportunities to come up with response strategies.

Net-zero Promotion Strategies

Hyundai Mobis adopted the 1.5℃-based net-zero scenario to respond preemptively to the supply chain greenhouse gas 
management requirements of clients. We have also established the “Net-Zero Promotion Strategy” containing detailed 
roadmap and execution plans to achieve this. At the same time, we committed to SBTi and set its science-based reduction 
targets and completed its public declaration for net-zero in December 2021. 

Hyundai Mobis’ Climate-Related Scenarios

Historical Scenarios

Base year  (2019)

▲30%

▲ 80%

GH
G 

Em
iss

io
ns

Near-term Target

2020 2025 2030 2035 2040 2045 2050

Transition Scenario

Scenario assuming only currently implemented policies 

Scenario limiting warming to below 2℃

Scenario assuming climate ambition reflected in the NDCs

“Delayed” Green Transformation to 2045 Net-Zero

“Green Transformation to 2045 Net-Zero” 
Hyundai Mobis’ 2045 Net-Zero Scenario limiting warming to below 1.5℃

Temperature 
rise

3°C

1.5°C

Physical Scenario

Average temperature rise exceeding 2℃

Average temperature rise below 2℃

   

Average temperature rise below 1.5℃

Net-Zero
Long-term  

Target

Major Progress Related to Net-Zero

1) TCFD: Task Force on Climate-related Financial Disclosures
2) SBTi: Science-Based Targets initiative

Hyundai Mobis’ climate-related scenario 
analysis
in accordance with the TCFD1) recommendations, 
continuously conducting advancements

Committed to set a science-
based target in eligible  
1.5°C-aligned pathways
planning to target validation 
by 2023

Establish Hyundai Mobis’ 
2045 Net-Zero Strategy
including vision, targets, 
roadmap, 4 strategic pillars and 
8 execution plans

Implementing the 
sustainable management 
process in line 
with net-zero
report to the Corporate 
Sustainability 
Management Committee 
etc.

Declaration of Hyundai Mobis’ 
2045 Net-Zero 
distribute press releases, news articles, 
post on website, etc.

Sustainable 
management

Scenario 
analysis 

Setting targets 
and strategies

Commit to the 
SBTi 2)

Declaration

Adopted the 1.5℃ 
net-zero scenario
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Eight Execution 
Plans

Energy transition Establishment of GHG emissions 
management system in supply 
chain

Expansion of LCA-based low 
carbon products

Operation of initiatives to 
remove residual emissions 

1 3 5 7

Energy efficiency improvement Management of GHG emissions 
in the supply chain

Development of innovative 
technologies

Transition to green lifestyle2 4 6 8

Net-Zero Strategy
In December 2021, Hyundai Mobis established a net-zero strategy under the vision of achieving the “Green Transformation 
to 2045 Net-Zero.” The target is to achieve net-zero “in business sites by 2040” and “across the supply chain by 2045.” To 
fulfill this target, we will implement the four strategic pillars and eight execution plans we have established.

The four strategic pillars are ① Green Plant, ② Green Supply, ③ Green Product, and ④ Green Partnership. These strategies 
are established in a structure of diffusion from business sites to supply chain and product value chain, and finally to local 
communities.

Vision/Goal

Four Strategic 
Pillars

to achieve net-zero in business sites by 2040 and across the supply chain by 2045

Green Transformation to 2045 Net-Zero

Accelerate GHG reductions
in plants

through energy transition and 
efficiency improvement

Systematically manage 
the supply chain
for Scope 3 GHG reductions

Expand
low carbon products

according to the industrial paradigm shift

Operate sustainable
partnerships 

to create a green ecosystem

Green Plant Green Supply Green Product Green Partnership

Net-Zero Vision and Goal / Four Strategic Pillars / Eight Execution Plans
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(+)
(-)

2045 Net-zero Roadmap

Hyundai Mobis established the “2045 Net-Zero Roadmap” to achieve approxi-
mately 30% reduction of greenhouse gas emissions by 2030 compared to 2019, 
achieve net-zero in all domestic and overseas business sites (Scope 1, 2) by 
2040, and complete net-zero for the entire supply chain (Scope 3) by 2045. While 
preparing the basis for the four promotional strategies, we are aiming at system-
atically and effectively achieving the near-term to long-term targets by adjusting 
the implementation time and speed of each strategy.

By 2030, we will lead greenhouse gas reduction by 30% through the acceleration 
of greenhouse gas reduction in domestic and overseas business sites center-
ing on the Green Plant strategy. As over 85% of the total business site emissions 
are attributed to the use of electricity, transition to renewable energy sources 
through RE100 (Renewable Energy 100%) will serve as the essential and core 
action plan. Meanwhile, we will establish an IT system to calculate and manage 
the GHG emissions of supply chain while implementing LCA (Life Cycle Assess-
ment) to quantitatively identify and manage the impact of products on the envi-
ronment throughout its life cycle.

Then, after 2030, we will focus on the Green Supply and Green Product strate-
gies; thus promoting the achievement of Scope 3 reduction by accelerating GHG 
reduction across the supply chain and actively expanding low carbon products. 
The residual emissions that will inevitably occur following our maximum ef-
fort for reduction across the entire value chain will be absorbed and removed 
through sustainable partnership operation under the Green Partnership strate-
gy. By doing so, we will achieve net-zero emissions by 2045.

Green Partnership
Operation of sustainable 
partnerships

Green Supply & Green Product
Systematic supply chain management and 
expansion of low carbon products

Green Plant
Acceleration GHG reduction 
in plants

approx. 30% Reduction
80% 
Reduction

100%
Reduction

Scope 1 
(Direct emissions)

Scope 2 
(Indirect emissions)

Scope 3 
(Other indirect
emissions)

Achieve
net-zero in 

business sites 
by 2040

Achieve net-zero 
across the supply 

chain by 2045

2019
(Base year)1), 2)

2030
(Near-term target)

2040 2045
(Long-term target)

※ Removal of residual emissions

1)  GHG emissions in the base year (2019)
·  Scope 1: 50,000 tons CO2eq  

(direct emissions caused by the use of 
energy other than electricity and steam 
in domestic and overseas business sites)

·  Scope 2: 310,000 tons CO2eq (indirect 
emissions caused by the use of  
electricity and steam in domestic and 
overseas business sites)

·  Scope 3: Over 20,000 tons CO2eq  
(production companies, employees’ 
business trips, upstream leased assets, 
wastes generated from business sites, 
supply chain, etc.)

※  An IT system is currently being  
established to calculate Scope 3  
emissions by category according to the 
GHG protocol standards, with emissions 
throughout the entire value chain to be 
calculated and managed

2)  Year of Target Establishment: 2021
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Green Plant
Accelerate GHG reductions in plants 
through energy transition and efficiency improvement

We will achieve net-zero in business sites by 2040 through 
accelerating the energy transition from fossil-based to zero-carbon 
as well as improving energy efficiency.

Execution Plan for each Strategy

As over 85% of all business site emissions are attribut-
ed to the use of fossil-based electricity, transitioning to 
use of electricity based on renewable energy is an essen-
tial and core implementation plan to achieve net-zero in 
business sites. Hyundai Mobis joined RE1001) and set as 
its near-term to long-term goals of 65% renewable ener-
gy transition by 2030 and the 100% transition by 2040. 
We will establish detailed strategies2) considering the pri-
ority of renewable energy procurement options for the 
effective transition of energy.

1)  RE100 (Renewable Energy 100%): Voluntary campaign wherein  
businesses declare that they will use 100% renewable energy for  
all power used by 2050, kicked off by the Climate Group and CDP

2)  Details are available in the “RE100 ROADMAP REPORT” disclosed  
on the homepage

Furthermore, all vehicles owned or leased by business sites 
will be converted to electric or hydrogen vehicles by 2030. 
Hyundai Mobis is participating in the project for conver-
sion to 100% zero-emission vehicles in Korea (K-EV100)3), 
which is being pursued by the Ministry of Environment. 
With the goal of 30% transition by 2025, 70% by 2028, and 
100% by 2030, construction of charging infrastructure at 
business sites will be carried out together with this.

3)  Campaign for publicly declaring and implementing in stages the tran-
sition of vehicles owned and leased by a company to zero-emission 
vehicles such as EVs and FCEVs by 2030

Energy Transition

100% transition by 2040 in global plants

100% transition by 2030

2040

100% 

2030

65%

2025

35%Transition goal

To achieve 2040 RE10035% transition in Korea

Fossil-based 
Electricity 

Internal Combustion Engine 

Electricity based 
on Renewable Energy

Electric Vehicle or 
Fuel cell Electric Vehicle

In addition to energy transition, we plan to improve ener-
gy efficiency by replacing old equipment and expanding 
high-efficiency equipment, and maximizing energy effi-
ciency through factory energy management.

Energy Efficiency Improvement

Technical 
Efficiency ↑

Operating 
Efficiency ↑ 

Factory Energy 
Management

Improvement 
Equipment Efficiency
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 Calculation of GHG emissions by supplier  Verification of supply chain GHG emissions

Hyundai Mobis

· Provide a guide for data input

· Collect energy consumption data using the IT system
· Input energy consumption by source

Suppliers

Green Supply
Systematically manage the supply chain for Scope 3 GHG reductions

Execution Plan for each Strategy
We will achieve net-zero across the supply chain by 2045 through 
calculating and managing the GHG emissions of supply chain together 
with our suppliers.

We will proceed with our stage-by-stage plans to achieve net-zero in supply chain. We have been establishing an IT 
system that clearly and quantitatively identifies the GHG emissions of our suppliers.

Once the calculation of GHG emissions is completed, we will group the suppliers by emission characteristics and establish 
GHG emissions reduction plans for each group. We will select groups for primary management and sequentially expand the 
scope of management and the number of target suppliers.

Establishment of GHG emissions management system in supply chain Management of GHG emissions in the supply chain

2
Collection 
of energy 

consumption data

“Calculation of GHG emissions in the supply chain based on the IT system”

1
Establishment 
of an IT system

3
Calculation of 
GHG emissions

Establishment of an IT system for calculating/
managing the supply chain greenhouse gases

Energy 
consumption 
by supplier

GHG emissions 
by supplier

Data input Automatic 
calculation of GHG 

emissions

IT system
expand the scope of 

management and 
the number of target

“Sequential management of supply chain GHG emissions 
considering the emission characteristics of each supplier ”

Selection and detailed grouping of suppliers for GHG emissions management

Establish and implement GHG emissions management plans 
according to group characteristics

Horizontal development of outstanding implementation plans, regrouping if necessary

Example of grouping 

1st management target

Group 1
Suppliers subject 
to GHG emissions 

regulations

Suppliers subject 
to global OE item 

production

Suppliers using 
methods with high 

emissions

Group 2 Group 3

Others

Group n
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Green Product
Expand low carbon products according to the industrial paradigm shift

We will focus on expanding low carbon products and developing 
innovative technologies to minimize the impact of carbon on the 
environment from the perspective of the product life cycle.

Execution Plan for each Strategy

It is necessary to identify greenhouse gas emissions throughout the entire product life to minimize the impact of carbon 
on the environment from the perspective of the product life cycle. Hyundai Mobis will implement LCA (Life Cycle Assess-
ment) to identify quantitatively the impact of carbon on the environment from the perspective of product life cycle to 
manage not only Scope 1 and 2 emissions related to the product but even Scope 3 emissions as well.  

In addition, reduction strategies by stage according to the production, use, and discarding of products will be estab-
lished. In the supply chain stage where raw materials are delivered for production, we will provide technical support so 
that suppliers can use low carbon raw materials while focusing on developing eco-friendly methods and materials in the 
production stage. We will expand electrified parts production to help reduce carbon emissions in the product use stage 
while maximizing product circulation through waste battery regeneration businesses, etc.

Expand LCA-based Low Carbon Products
Hyundai Mobis is veering away from hardware-oriented manufacturing with high carbon intensity, becoming a compa-
ny specializing in high-value future innovation technologies and internalizing software technologies. In accordance with 
our mid- to long-term growth strategies, we intend to provide practical contributions to the configuration of a smart city 
that will serve as the basis for a net-zero industrial ecosystem by developing future innovative technologies and expand-
ing business sectors such as autonomous driving platforms including electrification parts, connectivity, hydrogen fuel 
cells, UAM (Urban Air Mobility), robotics, etc.

Develop innovative technologies

Establish/
Implement 
reduction 
strategies by stage

Identify the 
product life cycle 
greenhouse gas 
emissions

Expand product 
circulation

Increase purchase 
of low-carbon raw 

materials

Development 
of eco-friendly 

materials/methods

Expand the 
development of 

electrification parts

Production Use Recycling/DisposalRaw material |  
material supply

Establish net-zero industrial  
ecosystem through the configuration of a smart city

Autonomous 
driving

Autonomous 
Driving Electric Vehicle Fuel Cell UAM ROBOTICS

Connectivity Electrification

Mid- to long-term strategies  
of Hyundai Mobis
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Hyundai Mobis "Meer Forest" (social contribution-type forest project, non-trading type)

Green Partnership
Operate sustainable partnership to create a green ecosystem

We will expand internal and external influences in stages so that 
employees and partners as well as the community can build a carbon-
neutral industrial ecosystem together.

Execution Plan for each Strategy

After making maximum efforts to reduce emissions in the business site and supply chain stages, we will absorb and 
remove the remaining emissions to complete net-zero. We will operate a forest absorption program in connection with 
social contribution activities and link it to mutual growth activities to develop and operate joint reduction projects with 
partners and local governments.

Operation of initiatives to Remove Residual Emission
We will develop and operate a transformation management program for employees to enhance awareness of net-
zero and expand common ground within the company for the continuous sharing of the directivity of net-zero policies. 
Furthermore, we will work on building a sustainable net-zero industrial ecosystem together with all stakeholders 
including employees and suppliers as well as the local community.

Transition to a Green Lifestyle

Lifestyle 
improvement Education Reduction business 

support
Reinforced 
disclosures

Employees 

Suppliers

Customers 

Investors 

Government 

Community

Press, 
Academe

Implementation 
performance management
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Subcommittee for Net-Zero 
in Business Sites

Subcommittee for Net-Zero 
Across the Supply Chain

Subcommittee 
for Low Carbon Products

Green life 
Subcommittee

Net-zero Promotion Committee
Chariperson: CEO

Working-level Promotion Committee
ESG Promotion Secretariat

·  Expand the functions of the RE 
(Renewable Energy) task force

·  Link with company-wide business plans, 
reduction target management of each  
BU/sector

·  Expand the functions of purchasing 
sector cooperation

·  Operation of supplier's net-zero 
programs

·  Establishment of low carbon product 
development strategy

· Perform life cycle assessment (LCA)

·  Develop activities to transform 
awareness of employees

· Operate absorption/removal program

Net-zero Promotion Committee
Hyundai Mobis established in 2021 the ESG Promotion Secretariat, which serves 
as a control tower for ESG management, and came up with 2045 Net-Zero promo-
tional strategies;thus setting the direction for and speed of achieving net-zero.

In addition, for company-wide integration and coordination as well as effective 
management of net-zero strategies, we will organize and operate the Net-Zero 
Promotion Committee. Led by subcommittees established for each of the four 
strategic pillars, we prepare detailed execution plans reflecting the characteris-
tics of the respective BUs/divisions and inspect and assess the implementation 
status.

For the Net-Zero Promotion Committee, the ESG Promotion Secretariat integrates 
and coordinates the subcommittees as a working-level promotion committee, and 
the key items on the agenda are reported to the CEO who also serves as the chair-
person of the Committee.
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Commit to the Science-Based Targets initiative (SBTi)
The net-zero declaration by Hyundai Mobis is significant as it was made based on an internationally rec-
ognized pledge. As the first in the Korean automobile industry to join SBTi (Science-Based Targets initia-
tive) back in October 2021, Hyundai Mobis have committed to set a science-based target through the Sci-
ence Based Targets initiative.

The Science Based Targets initiative is a collaboration between CDP, the United Nations Global Compact, 
World Resources Institute (WRI) and the World Wide Fund for Nature (WWF).

Plans include systematically calculating not only domestic and overseas business site emissions (Scope 1, 
2) but also emissions throughout the value chain (Scope 3) according to the SBT standards, establishing 
detailed reduction plans, and completing SBTi verifications within two years.

Participation in Business Ambition for 1.5℃ and Race to Zero 
Hyundai Mobis is actively participating in global campaigns for worldwide net-zero as well. Business Ambition for 1.5℃ is a 
campaign organized by the SBTi to urge businesses to engage in activities that limit the rise of global temperatures to less 
than 1.5℃ compared to pre-industrialization levels and to achieve net-zero by 2050. Currently joined by about 1,500 com-
panies, it requires businesses to set and submit science-based targets under a concept similar to “business NDCs.” 

Race to Zero is a global campaign for halving global emissions by 2030 and to achieve net-zero emissions no later than 
2050 and is joined by companies, cities, regions, and financial and educational institutes worldwide. All members are re-
quired to pledge to reduce emissions quickly and fairly according to the Paris Agreement and to disclose action plans for 
this transparently.

By participating in Business Ambition for 1.5℃ and Race to Zero, Hyundai Mobis has vowed to participate in the global race 
for achieving global net-zero emissions, and it is now standing at the starting line. It plans to receive science-based targets 
verification and continuously concretize its near-term to long-term execution plans while transparently disclosing the sta-
tus of its implementation.

Participation in global initiatives

1) World Wildlife Fund (WWF), Carbon Disclosure Project (CDP), UN Global Compact (UNGC), World Resources Institute (WRI)

HYUNDAI MOBIS NET-ZERO REPORT Background for Declaring 
Net-Zero

Greenhouse 
Gas Emissions

Net-Zero   
 Promotion Strategies

Participation 
in the Global Initiativies

Scope 3 
Assessment Plan

<          >13



By category By category By category

45,095

312,177

9,188

4,499 

10,047 

79 

Total Total Total

2019

357,272

23,813

46,827

297,067

9,029

4,010 

3,813 

52 

2020

343,894

16,904

52,725

303,609

8,224

2,977 

3,506 

257

2021

356,334

14,964

In addition to greenhouse gases emitted at business sites (Scope 1, 2), we will also calculate and manage 
Scope 3 greenhouse gases emitted throughout the entire value chain including all product and business 
activities. While Scope 3 emissions are the results of business activities, they are emitted indirectly in ar-
eas that the business does not own or control. Compared to Scope 1 and 2 emissions, it is difficult to cal-
culate and manage them effectively. Despite this, responsible Scope 3 calculation and management are 
necessary for achieving net-zero throughout the value chain.

Accordingly, we have established calculation plans for each of the Scope 3 categories according to the GHG Protocol Scope 
3 calculation standards1), and we are calculating the upstream and downstream Scope 3 emissions. It plans to expand 
the detailed scope of calculation for each category to secure completeness of data coverage. In particular, we are current-
ly establishing an IT system this year to compute supply chain emissions, which are expected to be more than triple that 
emitted at the business sites, and to establish and implement management plans with suppliers based on reliable data. 
Hyundai Mobis pledges to manage Scope 3 emissions systematically and transparently together with suppliers, customers, 
employees, subsidiaries, etc. cooperating throughout the entire value chain.

Scope 3 Assessment Plan

Scope 3 Assessment Plan

Setting the Scope 3 Boundary

Verification (scheduled)

Selecting Scope 3 categories

Relevance Size Influence Risk

Collecting Data

Calculating Scope 3 Emissions

IT system

Reliability

Completeness

Transparency

1) “Corporate Value Chain (Scope 3) Accounting and Reporting Standard” and “Technical Guidance for Calculating Scope 3 Emissions” of the Greenhouse Gas Protocol
2)  The total Scope 3 emissions are expected to increase by up to dozens of times more than business site emissions. 

Scope 1 (Direct emissions)

Scope 2 (Indirect emissions)

Outsourcing companies

Wastes generated from domestic business sites

Employees’ business trips(domestic/overseas)

Upstream leased assets(the rental site of domestic sales teams)

GHG Emissions (tons CO2eq)

Scope 32)

(Other  
indirect  
emissions)
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The net-zero declaration of Hyundai Mobis is  
expected to serve as a compass for the actual directions to  
respond promptly to climate change and establish 
a sustainable industrial ecosystem. 

While clearly stating the 2045 net-zero vision and goal, we will regularly renew and implement 
detailed implementation plans considering the various changes in conditions in the future, 
as we exercise thorough management to achieve net-zero.

(06141) 203, Teheran-ro, Gangnam-gu, Seoul, Korea / T.02-2018-2820 / hjpark303@mobis.co.kr 
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